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Tonight’'s Agenda

= Meet The Desigh Team

* Public Engagement Report
= Economics Report

= Branding

* Visual and Spatial Character

» Breakout for Public Discussion
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Where We Are - a 9-month Process

* Introductory Meetings
= Roundtables, Community Survey

= Existing Conditions, Economics, Draft Planning Alternatives

" Midway Meeting

» Revised Alternatives and Draft Plan, Brand Development
* Presentation Series

= Final Plan Recommendations



Public
Engagement
Report
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190 Total AKE OUR

Responses SURVEY,

WE WANT
YOUR INPUT!

Visit www.goochlandva.us/VillagePlans2022

or facebook.com/GoochlandCountyVA
to keep up with events
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What is the zip code of your primary residence?

Powhatan '
Richmond

Cumberland /

Chestérfield
Survey Responses Ainetia
1 - 4 Responses
- S - 13 Responses  prince Edward
- 14 - 111 Responses Nottoway Dinwiddie

taffora

Madison
Rockingham Ciares ¢
Orange
Spotsylvania
Augusta
r
¢ Chaglottegville
Albemarle A
Louisa .
P
.
Fluvanna / %
N Hanover
Nelson - S\
Goochland 2
Buckingham |

King George

Westmorgland

ing and Quee ’

-

King William

New Kent

Henrico

Charles City

Colo igh e Prince George

Petersbur@




Mark all below that describe you.

| live iIn Goochland County

| live within the Centerville
Village boundary

| own property within the
Centerville Village boundary

| work in Goochland County

| work within the Centerville
Village boundary

Other

| do not know the boundaries
of the Centerville Village

| own a business within the
Centerville Village boundary

| am a visitor to Goochland
County and the Centerville
Village

OOOOOOOOO
CENTERVILLE
VILLAGE



How positive of an image do you think people In the region
(adjacent counties, Richmond, etc.) have about Centerville

Village?
Neutral

Somewhat
Positive

Very
Positive

Somewhat
Negative

Negative

ooooooooo
CENTERVILLE
VILLAGE
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Please give three words or phrases that you feel best describe
the desirable character and personality of Centerville Village

Welcoming
F_’eacefulro E
Village 5

Greenspace

Walkable(/)

‘Quiet

Growing

Easy to navigate

Rural

Mixed use

Opportunity

Good access
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What are the 3 biggest strengths or assets of Centerville Village?

Quaint

Close:to Short Pump

Easy co

Low traffic
Quiet
Fire/Rescue

Scenic

of land

Open space

Utilities

* “Residential Housng

SafeS

s5e
ercial options

Availability

Mixed u



What specific places (destinations,
businesses, etc.) within Centerville Village
would you recommend to a person Vvisiting
the community for the first time?

* Restaurants

* Farmers Market

» Sycamore Creek Golf Course
* Drive Shack

* Bogeys Sports Park

EEEEEEEEEEE



What should be the focus of a strong
identity for Centerville Village?

* Promoting local business

» Positioning the Village as a place to
operate a business

* Promoting community events and
activities

EEEEEEEEEEE



Top rated new land uses In
Centerville Village

* Mixed Use
 Public
 Recreational

EEEEEEEEEEE



Top rated aspects of quality of life In
Centerville Village

» Centerville as a place to live

» Overall local economy

» Centerville as a place to raise a family
and have children

EEEEEEEEEEE



Top rated aspects of the built
environment in Centerville Village

 Electricity infrastructure
» Quality of residential development
* Public sewer and water infrastructure

EEEEEEEEEEE



Top rated aspects of the economic
environment in Centerville Village

» Quality of businesses and services
* DIning/Shopping options
 Attractiveness to visitors

EEEEEEEEEEE



If more housing were to be developed
In Centerville Village, what types are
desired

» Mixed Use development with
residential, retail, and office uses

» Single family homes

* Townhomes

EEEEEEEEEEE



Top rated aspects for new design In
Centerville Village

* Building height/size

» Setbacks from roadway

e Streetscape plantings and landscaping
beautification

EEEEEEEEEEE



What types of retail and restaurant businesses are most needed
In Centerville Village? (Check all that apply)

Coffee Shop |1
Family-Friendly Restaurants |
Fine-Dining Restaurants |
Pharmacy |
Boutiaues |

Bars and/or Breweries |GG
Wine Shop |
Gifts and Novetty Store |

Book Store

Clothing Stores |G
other |
Fast Food Restaurants || NENEGGEEE

Sporting Goods Stores |EGEGTEE
Nightlife |G

| | | | | | | | | | | | |
0 10 20 30 40 20 a0 70 a0 a0 100 110 120 130
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What types of services are needed in Centerville Village? (Check
all that apply)

Medical Services '_
(doctors, urgent care)
Salons or Personal Care N
Dry Cleaners __
cym I
Senior Services NG
Meeting Space -

Law Offices |

Laundromat |

| | | | | | | | |
0 10 20 30 40 20 a0 70 a0 a0
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What types of public spaces, activities, and cultural components
are needed Iin Centerville Village? (Check all that apply)

Gathering Spaces

(Farmers Market, Plazas, Courtyards,
Small Green Areas, etc) _

Parks & Recreation

Passive Recreation |

(hiking & biking trails, nature areas,
equestrian, etc) _

Events
Live Music _

Active Recreation -

(ballfields, community parks, sports
programming)

Public Art

Educational
Experiences

Art Galleries

Other -
Museums -

[ I I I | [
40 60 a0 100 120 140

OOOOOOOOO

CENTERVILLE
VILLAGE
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Demographics

Goochland County Population
(Source: US Census, Claritas)

24,727

21,717

17,085

2010 Census

2000 Census 2020 Census

25,211

2022 Estimate

13.9%

2022 POPULATION CHANGE

POPULATION

$104,939

2010-2020

2.3%

UNEMPLOYMENT

MEDIAN
HOUSEHOLD
INCOME

$484,841

T

MEDIAN AGE

2022 NUMBER OF
HOUSEHOLDS

1

~|

MEDIAN
VALUE OF
OWNER-OCCUPIED
HOUSING

42%

BACHELOR’S DEGREE OR
HIGHER

Population Change 2010-2020

(Source: US Census)

13.4%

10.1% 10.8%

nd Fluvanna Co Powhatan Henrico Co Hanover Co Richmond
Co Metro

8.9%

8.2%
6.1%

-3.8%

CL“

Louisa Co Goochland Chesterfield

15.3%

13.9%

County Co

$120,000
$100,000
$80,000
$60,000
$40,000
$20,000
$0

IR IS

Median Household Income
(Source: Environics Analytics, 2022)

$104,939

$75,353

P P L P

07 2 W o @ ®

Age Distribution

(Source: Environics Analytics)

Age 75+
Age 55-74
Age 35-54

Age 18-34

Age 0-17

0 5,000 10,000




Centerville Village Market Area

O
0
NN

Centerville Village
Study Area

2,047
ol 9%
O

2022
POPULATION

15-Minute
Drivetime Area
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|
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e
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47 4 192,350

4
Oncﬁ\ |

'OWHATAN

POPULATION

Centerville Village Study Area (Dark Blue Border) & 15-Minute Drivetime Area (Shaded Blue)
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Housing

Goochland Co - Housing Units by
Type

(Source: Environics Analytics, 2022)
Mobile Home or

Multifamily Trailer
4% 4%
Single
Family
Attached

2%

Single
Family
Detached
90%

Median Value of Owner-Occupied Housing, 2022

(Source: Environics Analytis)

$700,000

$600,000

$500,000

$400,000

$300,000

$200,000

$100,000

3,000
2,500
2,000
1,500
1,000

500

0

Goochland County Housing Units by Year Built

(Source: Environics Analytics, 2022)

1939 or 1940 to 1950 to 1960 to 1970 to 1980 to 1990 to 2000 to 2010 or
Earlier 1949 1959 1969 1979 1989 1999 2009 Later

CENTERVILLE

Goochland Co - Distribution of Value of Owner-

Occupied Housing
(Source: Environics Analytics, 2022)

$1,000,000 or more I
$750,000 - $999,999 I
$500,000 - $749,999
$400,000 - $499,999 I
$300,000 - $399,999 I
$200,000 - $299,999 I
$100,000 - $199,999 I
Less than $100,000 =
0

500 1,000 1,500 2,000

$610,969




Housing Market

May 2022 — 23103 $638K — Goochland County $432K
$673K 2 ‘
$535K
f/—
$397K
e
$260K I Retreat at West Creek (top): 1-bedrooms start at $1,700
2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 e e . and 2-bedrooms start at $2,100. 2000 West Creek
Examples of housing currently on the market in 23103 (bottom):
(Source: Zillow) i} i
Zillow Home Value Index for Goochland County and 23103, 2013-2022 1-bedrooms start at $1é5253003”d 2-bedrooms start at

Gross Rent as a Percentage of Household Income
(Source: 2016-2020 ACS, Goochland County)

Less than 20
Percent
26%

Not Computed
25%

More than 50
Percent
13% 20 to 30 Percent

16%

30 to 50 Percent
20%

PLANCO
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Key Retail Opportunities Based on Existing Demand

® 7

Retail Market

Current and Future Total Restaurants Beer & Wine Stores
Assuming 70% of All Future Village Growth ($38.3 million in leakage) ($32 million in leakage)

250000

I @

200000
g ! * I
ﬂg 150000 | % ﬁ
oo ] Hardware Stores Specialty Food

o 1 ($8.7 million in leakage) ($6.6 million in retail leakage)

15% Capture 25% Capture

" Future Demand (+60,864 sf) [} Current

—
Square Feet of Retail Opportunity for Centerville Village Generated by Demand from Future Residents (light blue) and by -
Capturing Existing Retail Leakage (dark blue) E -

Pharmacies and Drug Stores
($6.2 million in leakage)
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Employment

Employment in Goochland County

by NAICS Industry Sector
(Source: US Census On the Map, 2019)

Finance and
Insurance
49%

Educational
Services
3%

Health Care and
Social Assistance
3%

Professional,
Scientific, and
Technical Services

4%

Public
Administration

4%

Construction
7% Management of Companies
and Enterprises
10%

“Wuckahoeg

l
(T R

PLANCO
CENTERVILLE
VILLAGE

o s == | /) / [ . ._
R ¥ 2\ N sl S ot e
\ |k ..__.1..”{ ' A ‘/ W) \ /! e : ."-"c

-

.

— oy ' Aae 4
|

Inflow and Outflow of Jobs in Goochland County
(Source: US Census On the Map, 2019)

Locations of employment in the 23103 Manakin Sabot zip
code (Source: US Census On the Map, 2019)
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Primary Brand Colors

Existing County
Brand

GOOCHLAND COUNTY Primary Typeface
\3**a nif Arrow Extra Bold
>

ABCDEFGHIJKLMNOPQRSTUVYWXYZ
abcdefghijklmnopgrstuvwxyz1234567890

GOOCHLAND GOOCHLAND GOOCHLAND GOOCHLAND
BLUE GREEN BLACK GRAY

Secondary Brand Colors

OOOOOOOOOOOOOOOOOO
LLLLLL

OOOOOOOOO

Accent Typefaces

Franklin Gothic Book
Arial Regular

EEEEEEEEEEE
LLLLL



Village Branding

« Samples color palette from County.

« Use typefaces from existing system,
with complementary typefaces for
expandability

« Respect the distinctive circular shape
of the existing brand

« Build logo that fits into County
system, while creating distinct &
Unique look for the Village

« Destination-based logo
e [cONiC

EEEEEEEEEEE

Primary

Secondary

Accent

Causten Extra Bold
Causten Bold
Causten Medium

~ Arrow Extra Bold



Market Position- Centerville Village

e |s a vibrant, dynamic community with a great quality of life.

« Has exceptional neighborhoods and is an attractive place to live for
new residents.

e |s also attractive for new investment, with quality, high-end
commerce, employment, and medical on its eastern end.

e Still retains a rural character, with rolling hills, pastures, trees, and
wooden fences,

e s a welcome break from the pace of Henrico and Richmond

EEEEEEEEEEE



Village Branding
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VILLAGE
A breath of fresh air.

EEEEEEEEEEE



Village Branding
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Village Branding
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Village Branding
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Village Branding

VILLAGE
GOOCHLAND COUNTY
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Village Branding
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Market



Village Branding
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DOG PARK
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VILLAGE

Destination

Village Branding Number 2

*

Destination
Number 2

<
Destination

VILLAGE

VILLAGE



Village Branding

A
breath
of

A Breath fresh air.

of fresh air.

COURTHOUSE

VILLAGE

o VILLAGE

OOOOOOOOO
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Village Branding

i

COURTHOUSE
VILLAGE

The Woart of Grochlund.

EEEEEEEEEEE

VILLAGE
A breath of fresh air.
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2035 Comp P _

GOOCHLAND COUNTY

Single Family ‘ T EN NN N
Residential, N ». NN Numgstg. NN\ 2035 Land Use Parcels

Medium Density
- Commercial

Rural - . . AR N T S N :
N i, i L R Flexible
Enhancement \ : \ o O

Areas Industrial

Prime Economic Development

E 3]
g semi-Public
&

County [ State [ Institutional
Single Family Residential, Low Density
Single Family Residential, Medium Density
Suburban Residential
Recreation [ Open Space
Rural Enhancement Areas
Goochland County Parcel Boundary
Village Boundary
Bellview Gardens Buffer
Centerville Village Core
Cemetery
Church
& Fire/ EMS Buildings
¢ = Future Transportation *

Arterial Management Plan (AMP)

/ 1-64
P US Route
: y State Route

| P Secondary Route
‘ Secondary Roads

“.% Quarry - 1000' Buffer
Surface Water Bodies

Streams

100yr Flood Plain

ufis o 70

Single Family
Residential,
Low Density

Sources: Esri, HERE, DeLorme, USES, Intermap; increment |

METI, Esri China (Hong Kong), Esr%'g ‘ :t_n‘.d)s-j!;éﬁw@ﬁ o Corp.

contributors, and the GIS User Comrr . "r‘ " il
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Roses Discounts
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Walkable Village Powhatan Village
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Visual and
Spatial
Character
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|_‘ Medium Density Residential

Low Density Residential

County-Owned/Public
Parkway Corridors
Open Space

Commercial

1
=J

3
]
-

Mixed Use
Church/Semi-Public

Floodplain

Economic Development

4

 Central:

0 0.25

PLANCO
CENTERVILLE
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Future Land Use In Centerville




GATEWAYS

e LEGEND
* PRIMARY GATEWAYS & WELCOME SIGNAGE

CENTERVILLE
Goochland, VA

a S,

SECONDARY GATEWAY

D PUBLIC PROPERTIES

WALKING VILLAGE DISTRICT

5 MINUTE WALKING RADIUS

CENTERVILLE
VILLAGE

PLANCD Village Gateways



5 MINUTE WALKING RADIUS

ROADWAY CONNECTIVITY

LEGEND
E=====2 PROPOSED CONNECTIONS

Connectivity Plan

VA

)

CENTERVILLE
Goochland

CENTERVILLE
VILLAGE
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CENTERVILLE
Goochland, VA

GREENWAY

LEGEND
* GREENWAY TRAILHEAD
) 10’ MULTI USE GREENWAY

000 5 MULTI USE GREENWAY

5 MINUTE WALKING RADIUS

Greenway Connectivity
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Exe m p I ary Parkways US 288 Corridor, Chesterfield County



PHYSICAL THERAPY
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Exe m p I ary Parkways US 250 Corridor, Albemarle County
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................................................................

ROADWAY (WITH 50" LANDSCAPE BUFFER t COMMERCE PED. SPINE / RES. MIXED-
PLANT. MEDIAN) BUILDINGS VILLAGE STREET USE
WIDTH VARIES 25’ [LANDSCAPE] PLACE MAKING WALKWAYS

STREETS

PARKING (BEHIND)

Village Parkway



EEEEEEEEEEE



CONCEPT FOR DISCUSSION
NOT A PROPOSAL

OOOOOOOOO

VILLAGE
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Side Street

Village Street

Additional Parking (screened)

First Floor Commercial along Village Street

First Floor Commercial / Office along side streets

Upper Floors Live / Work (Office or Residential)

CONCEPT FOR DISCUSSION
NOT A PROPOSAL

AN Village Street Live / Work

VILLAGE



Western Gateway US 250

CENTERVILLE
VILLAGE




PLANCO

CENTERVILLE
VILLAGE



PLANCO
CENTERVILLE
VILLAGE



[
: PLANCO

N CENTERVILLE

r———————————

|

>

! £
[

)

!

Anderson Creek®

1'; "
\ )
~
>
-—
. |
- "

Manakin Town Vicinitv



PLANCO

CENTERVILLE
VILLAGE



CONCEPT FOR DISCUSSION
NOT A PROPOSAL

PLANCO
CENTERVILLE
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Village Design



Existing Water To

Community-Oriented

NI/ e\ 4 dse ROTx
o ) ‘s
Multipurpose Stage Pavilion (Dining Terrace When No ,
Commercial/Retail/Restaurant

Events)
CONCEPT FOR DISCUSSION - NOT A PROPOSAL

Village Center

PLANCO
CENTERVILLE
VILLAGE




CONCEPT FOR DISCUSSION
NOT A PROPOSAL



Smaller Kiosk Pavilion and Dining Terrace Farmer's Market/Emporium Commercial/Retail/Restaurants

Multipurpose Stage Pavilion (Dining Terrace When No Water Feature or Splash
Events) Fountain

Village Green Concept

Central Green

PLANCO

CENTERVILLE
VILLAGE
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Neighborhoods in Centerville
(Character)

Cohesive architectural style, appropriately-scaled, promotes
walkability, geared towards active adults

Rendering showing live/work incorporated into a Village Center — retail spaces on bottom levels; residential on top

CENTERVILLE
VILLAGE



Screened Back-of-House

Shaded Parking

Screening Berms

Bioretention

Signage Guidelines

Economic Development Areas

VILLAGE



AN Interstate Interchange Area

VILLAGE




CONCEPT FOR DISCUSSION
NOT A PROPOSAL

AN Interstate Interchange Area

VILLAGE




https://pollev.com/goochland




Breakout!




